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Pop-Up Leasing
Pop-Up leasing allows your brand to sit within a one of a kind retail
and leisure destination serving a catchment of 6.6 million people with 
£13 billion of available spend. With CACI statistics including the UK’s 
highest retail and catering spend, dwell time, and conversion rates and 
an annual footfall of 27 million, Bluewater is the number one choice
for your brand activation. Whether you wish to create an effective
experiential campaign, brand awareness or a bespoke retail offer,
a Bluewater pop-up can offer a unique and memorable experience.

* According to independent research by CACI
(2014 peak survey)

£233 £18 174 94 4.5
per group*

(2014 peak survey)

per group*

Highest UK
overall rating*

£126 £13 122 87% 5
Out of



Over 300 leading UK and international retailers and 
restaurants showcase their brands at Bluewater. 
Linking John Lewis, Marks and Spencer and House of 
Fraser are three two-level malls, each with a distinct offer, 
environment and experience of their own:

• The Rose Gallery is home to the leading names on the UK 
 high street, including Topshop’s 3,000m2 statement store, 
 Disney, Forever 21, and River Island.

• Thames Walk provides a number of larger format stores, 
 such as Boots, H&M, American Eagle Outfitters,
 Victoria’s Secret, and a new, larger Next.

• The Guildhall is home to Bluewater’s premium brands 
 including Aspinall, White Stuff, Jo Malone, Ted Baker and 
 Jack Wills and is akin to Regent Street and Covent  
 Garden.
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Pop-Up Leasing

TESTIMONIALS

‘Hugely popular with families, innovative and committed 
to delivering an engaging experience, Bluewater is the 
perfect host for our debut pop-up store. We are creating 
an experience that will get visitors excited about science, 
as well as providing some truly original gifts for the season’.

Sam Mason, Commercial Director,
The Science Museum 

‘Bluewater proved to be a great start for our run of Volvo 
pop up shops delivering over 1500 leads and test drive 
bookings and some really positive brand awareness. 
Positioning Volvo alongside other premium brands in a 
busy shopping environment encouraged those who would 
not usually visit a dealership to experience our cars and 
the relaxed Swedish environment conveyed a strong brand 
message as well as generating interest and sales’.

Nikki Rooke, Head of Corporate Comms,
Volvo



Pop-Up Leasing

TESTIMONIALS

‘We found working with the Bluewater team a very easy 
process from start to finish, they understood our needs 
and were always on hand to answer any questions that 
arose, trading from a pop up store enabled us to trial our 
new concept, strengthen our brand and in turn drive our 
company forward’.

Charmain Botton, Managing Director,
Flutterbyes 

‘At Nexus Engage we value our relationships with Landlords 
and Shopping Malls as highly as our relationships with our 
customers, and Bluewater is no exception. Our partnership 
with both LG and Bluewater has been the highlight of our 
year and sales of their OLED and HD TV’s as a result of 
activation in this key location have been spectacular. Not 
only is Bluewater a great place to feature our brands for the 
best footfall, engagement and ROI, the centre team are also 
some of the best in the business and we always look forward 
to any interaction with Bluewater, physical or social’.

Simon Ellson, CEO
Nexus Engage



For more information:
01322 475 475

bluewater.co.uk

For more information contact:

Gemma Darling
Head of Mall Leasing, Bluewater

T +44 (0)1322 623 450 
 M +44 (0)7918 747 441

E Gemma.Darling@bluewater.co.uk


